
 

For More Information  

Please Contact:: 

 

Department of Business, Management  

and  Accounting 

University of Maryland Eastern Shore 

2101 Kiah Hall 

Princess Anne, Maryland  21853 

Telephone: (410) 651-6523 

Fax: (410) 651-6529 

UMESéA Smart Place to Grow 

        Located in Princess Anne, Maryland, 

the University of Maryland Eastern Shore 

is conveniently located 21/2 hours from 

Washington DC, Baltimore, MD, Phila-

delphia, PA, and Norfolk, VA. 
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Dean 

Dr. Ayodele J. Alade 

 

Chair 

Dr. Kate Brown 

 

DEPARTMENT  

OF  

BUSINESS,  

MANAGEMENT  

AND  

ACCOUNTING 

   

Tel:  410.651.6523                                Fax:  410.651.6529

     About UMES 
 

 

 

he University of 

Maryland Eastern 

Shore (UMES) was founded in 

1886.  UMES is committed to 

providing quality education to 

persons who demonstrate the 

potential to become quality stu-

dents, particularly from minority 

communities, while fostering 

multi-cultural diversity.  UMES 

is home to over 3000 students 

from over 50 countries and is 

known for the numerous finan-

cial aid and scholarship opportu-

nities made available to students. 
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elcome to the Department of Business, 

Management and Accounting at the Uni-

versity of Maryland Eastern Shore! With our com-

mitment to excellence we exemplify Hawk Pride. 

 

       We foster a student centered and highly sup-

portive learning environment where our students 

benefit from a uniquely intimate setting supported 

by a student to faculty ratio of 14 to 1. 

 

      As a department, we emphasize broad aca-

demic preparation that is purposed to enhance and 

nurture the intellectual, professional, academic, 

interpersonal and social development of students. 

 

      We are a department dedicated to becoming a 

regional leader in providing the opportunity for 

diverse, motivated students to receive a high qual-

ity business, management education while major-

ing in Business Administration, Accounting, Mar-

keting, Finance and Business Education. 

 

raduates with degrees in business can 

look forward to a wide range of career 

opportunities in business, government, academic, 

and not-for-profit organizations.  Most students 

benefit from internship experiences from which 

they receive academic credit.  While many stu-

dents elect to enter the professional world immedi-

ately after graduation, are graduates are fully pre-

pared to pursue graduate studies with a number 

of recent graduates can be found in top tier 

MBA programs. 

 

 

 

   

 

MAJORS 

         

         

he Department is fully accredited by the 

Middle States Commission on Higher 

Education.  Committed to program enhancement, 

the Department is currently pursuing optional Ac-

creditation under the Association to Advance Col-

legiate Schools of Business International 

(AACSB).  The Accreditation Plan for the Depart-

ment has been approved to allow the Department 

of Business, Management and Accounting to con-

tinue to hold membership in the AACSB Interna-

tional. 

 

        AACSB accreditation represents the highest 

standard of achievement for business schools, 

worldwide.  It is known as the hallmark of excel-

lence.  Institutions receiving accreditation join an 

elite group that has undergone an extensive and 

rigorous review process. 

 

PROFESSIONAL OPPORTUNITIES  

 

CONTINUOUS IMPROVEMENT  

 

CURRICULUM  

            he well rounded and carefully crafted 

curriculum covers such topic areas as 

general business, strategic management, quantita-

tive concepts and skills, business ethics, account-

ing, finance, marketing, communications, com-

puter concepts and applications, professional de-

velopment, economics, finance and security analy-

sis, business law, and operations research and deci-

sion theory.  Students are also required to take gen-

eral education courses and additional business 

courses in their specific majors. 

 

 

STUDENT ORGANIZATIONS  

 

 Accounting 

 Business Administration 

 Business Education 

 Finance  

 Marketing 
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American Marketing Association (AMA) 

Student In Free Enterprise (SIFE) 

National Student Business League (NSBL) 

National Association of Black Accountants 

       (NABA)  

Business Education Club (BEC) 

Student Advisory Board (SAB) 

Sports Marketing Association (SMA) 


